1660 Blake Street
Denver, CO 80202-1399
303-299-2306

Regional Transportation District

Board of Directors
Chair – Doug Tisdale, District H
First Vice Chair – Peggy Catlin, District N
Second Vice Chair – Angie Rivera-Malpiede, District C
Secretary – Jeff Walker, District D
Treasurer – Shelley Cook, District L
Bob Broom, District F
Vince Buzek, District J
Claudia Folska, District E
Lynn Guissinger, District O
Shontel M. Lewis, District B

Judy Lubow, District I
Natalie Menten, District M
Ken Mihalik, District G
Troy Whitmore, District K
Kate Williams, District A

AGENDA
Communications & Government Relations Committee
Tuesday, December 3, 2019
Rooms R, T, & D
5:30 PM
Conference Dial-in # 303-299-2663
Conference ID: 15120

Communications & Government Relations Committee
Chaired by Lynn Guissinger

A. Call to Order
B. Recommended Actions

•
•
•

Local Government Liaison Services
On-Vehicle Advertising Contract Extension
Revised System Advertising Policy

C. Updates

•
•
•
•
•

Communications Update
CAC Update (Verbal)
Local Update - CRL Associates, Inc.
State Update - Brandeberry McKenna
Federal Update - Squire Patton Boggs

D. Other Matters
E. Next Meeting Date - February 4, 2020
F. Adjourn

The following communication assistance is available for public meetings:
 Language Interpreters
 Sign-language Interpreters
 Assisted listening devices
Please notify RTD of the communication assistance you require at least 48 business hours in advance of a
RTD meeting you wish to attend by calling 303.299.2307
THE CHAIR REQUESTS THAT ALL PAGERS AND CELL PHONES BE SILENCED DURING THE BOARD OF
DIRECTORS MEETING FOR THE REGIONAL TRANSPORTATION DISTRICT.

1.B.1

BOARD OF DIRECTORS REPORT
To:

David A. Genova, General Manager and CEO

Date: November 25, 2019

From:

Pauletta Tonilas, Assistant General Manager,
Communications

GM

Date:

November 21, 2019

Board Meeting Date:

Subject:

Local Government Liaison Services

RECOMMENDED ACTION
It is recommended by the Communications and Government Relations Committee that the Board of
Directors authorize the General Manager or his designee to enter into an agreement for Local
Government Liaison services with CRL Associates, Inc. (CRL) to exercise the first option year (January
1, 2020 through December 31, 2020) to extend Contract No. 16-DO-025, at a cost of $105,000.
Funding for this contract is included in the annual budget.
This recommended action supports the following General Manager’s Goals:
Core Goal #5 – Effective Communications & Community Outreach
BACKGROUND
In September 2016, RTD issued a Request for Proposals for Local Government Liaison Services. Eight
potential bidders looked at the RFP, but only one responded to this request. The procurement panel
recommended to the Communications and Government Relations Committee the selection of CRL
Associates, Inc. as RTD’s Local Government Liaison with the elected officials and staff of the cities and
counties of the Denver metropolitan area, as well as the business community and economic development
organizations. This team has broad knowledge of RTD, its history, programs and issues, as well as an
extensive network of relationships with local government entities, elected officials, and key stakeholders
along the Front Range. The proposal was submitted for the period of January 1, 2017 through
December 31, 2019, with the potential for two (2) one-year options. The Communications and
Government Relations Committee will make future annual recommendations to the Board of Directors at
the end of each contract period regarding the exercise of future option periods, and this action relates to
the First Option of this contract.
DISCUSSION
CRL Associates, Inc. as RTD’s Local Government Liaison maintains contact with the elected officials and
staff of the cities and counties of the Denver metropolitan area, as well as the business community and
economic development organizations. This team has a broad knowledge of RTD’s needs and issues, as
well as an extensive network of relationships with local governments, elected officials, and key
stakeholders in the Denver metro region. The CRL team has capably represented RTD’s local
government interests and has been an effective strategic partner in the agency’s local stakeholder
coalition building.
As part of the Local Government Liaison services, frequent contact will be made with RTD staff and
board members to ascertain a coordinated plan to monitor and report on activities at the city and county
levels of government. In addition, as part of the coordinated plan, CRL will provide regular outreach to
the business community and economic development organizations in the Metro area to develop
partnerships and garner feedback on RTD issues. CRL will represent RTD at meetings at the local level
of government and provide professional advice, counsel, and analysis of issues regarding local
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government activities as they relate to RTD. CRL will also provide Citizens Advisory Committee (CAC)
liaison services.
FINANCIAL IMPACT
Funds for the first option year ($105,000) are included in the annual budget.
ALTERNATIVES
1. Accept the Recommended Action. It is recommended by the Communications and Government
Relations Committee that the Board of Directors authorize the General Manager or his designee to
enter into an agreement for Local Government Liaison services with CRL Associates, Inc. (CRL) to
exercise the first option year (January 1, 2020 through December 31, 2020) to extend Contract
No. 16-DO-25, at a cost of $105,000. Funding for this contract is included in the annual budget.
2.

Do not accept the Recommended Action. Do not authorize the General Manager to enter into an
agreement to exercise the first option year on the contract for the Local Government Liaison
services. A new Request for Proposals could be sent to interested parties, and a new Local
Government Liaison firm could be retained. This action is not recommended because CRL
Associates, Inc. has been very effective in assisting RTD with local government matters in the
past, and has extensive knowledge of RTD’s programs, issues and policies and is able to guide
strategy at the local government level.

Prepared by:
Sherry Ellebracht, Government Relations Officer
Approved by:
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BOARD OF DIRECTORS REPORT
To:

David A. Genova, General Manager and CEO

Date: November 26, 2019

From:

Pauletta Tonilas, Assistant General Manager,
Communications

GM

Date:

November 25, 2019

Board Meeting Date:

Subject:

On-Vehicle Advertising Contract Extension

RECOMMENDED ACTION
It is recommended by the Communications & Government Relations Committee that the General
Manager or his designee be authorized to exercise a contract extension with Lamar Advertising of
Denver (Lamar) for the one-year period January 1, 2020 through December 31, 2020.
The proposed extension would include one “activation” option.
In the event RTD is unable to select a contractor(s) for a combined On-Vehicle and Digital System
Advertising Contract by July 31, 2020, RTD would extend the period of performance one year, January
1, 2021 through December 31, 2021.
Under the terms of the recommended action, Lamar would remit to RTD either 1) a minimum guarantee
of $3.4 million in 2020 and $3.4 million minimum guarantee for the activation period in 2021; or 2)
sixty percent of net sales, whichever is greater.
This recommended action supports the following General Manager’s Goals:
Task Goal #1 – Fiscal Sustainability
BACKGROUND
On October 28, 2014, RTD awarded Lamar the On-vehicle Advertising Contract 14DO005. This
contract provided for an initial three-year agreement with a two-year option for 2018 and 2019. RTD
exercised the option years in 2017, to extend the agreement to the end of 2019.
In December of 2018, RTD issued an RFP for Digital Advertising and received two proposals. Following
a thorough evaluation of both proposals received and taking into consideration the numerous questions
received during the procurement, RTD decided to cancel the solicitation for Digital Advertising and
develop a more robust and financially lucrative system advertising approach. This approach would
combine the On-Vehicle Advertising Program with a Digital Public Information and Advertising Program
into one larger comprehensive program. Staff will develop a new advertising RFP to include on-vehicle
advertising and digital public information and advertising as a way to enhance the delivery of customer
information and optimize advertising revenues through RTD’s assets.
In order to continue the On-Vehicle Advertising Program while the new procurement proceeds, staff
recommends extending the current contract utilizing the same terms currently in effect for an additional
year to provide staff the opportunity to combine the On-Vehicle and Digital RFPs and procure a new
contract in 2020. The “activation” option provides both RTD and Lamar with a seamless means to
continue the advertising program during the new advertising RFP process.
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DISCUSSION
Lamar has performed well under the terms of the agreement. Regular operations to sell, produce, install,
maintain and remove on-vehicle advertising are proceeding in an acceptable manner. Consistent
communication between RTD and Lamar occurs to address any questions or challenges. Lamar has
coordinated with RTD and Denver Transit Partners on the implementation of advertising on commuter rail
service initiated during the primary three-year term. Lamar delivers the minimum revenue guarantee to
RTD at the beginning of each contract year.
FINANCIAL IMPACT
In 2020, the minimum revenue will be $3.4M each year. In 2021, the minimum guarantee will be $3.4
million for the “activation”. Lamar has delivered the minimum revenue guarantee each year without
incident.
ALTERNATIVES
1. Award a contract extension to Lamar Advertising of Denver for the exclusive sale of exterior
advertising on RTD buses, light rail and commuter rail vehicles and for the non-exclusive sale of
interior advertising on RTD buses, light rail and commuter rail vehicles, for a one-year period
January 1, 2020 through December 31, 2020 to include one “activation” option.
In the event RTD does not select a contractor(s) for a combined On-Vehicle and Digital System
Advertising Agreement before July 31, 2020, the “activation” option would initiate, extending the
performance period for an additional year from January 1, 2021 to December 31, 2021.
Under the terms of this recommended action, Lamar would remit to RTD either 1) a minimum
guarantee of $3.4 million in 2020 and $3.4 million minimum guarantee for the activation period in
2021; or 2) sixty percent of net sales, whichever is greater. This is the staff recommendation.
2. Do not award a contract extension to Lamar Advertising of Denver and reissue the RFP. This
alternative is not recommended because 1) there will be a lapse in the agency’s system
advertising program 2) Lamar has performed under the terms of the agreement in the initial threeyears of the agreement and 3) the contract minimum revenue guarantees proposed by Lamar
exceeded the minimum guarantee required in the RFP and would be a lost revenue stream for the
agency.

Prepared by:
Adrian Mabry, Manager, Project and Contract (Marketing)
Approved by:
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BOARD OF DIRECTORS REPORT
To:

David A. Genova, General Manager and CEO

Date: November 25, 2019

From:

Pauletta Tonilas, Assistant General Manager,
Communications

GM

Date:

November 25, 2019

Board Meeting Date:

Subject:

Revised System Advertising Policy

RECOMMENDED ACTION
It is recommended by the Communications and Government Relations Committee that the RTD Board of
Directors approve the revision to the RTD System Advertising Policy. The revisions bring the policy up
to date to reflect current trends and factors that impact advertising policy. The proposed policy
(attached) provides two specific updates from the previous version:
1. Includes stations, buildings, facilities and properties as well as RTD’s electronic
communications channels to expand the assets available for advertising.
2. Formally prohibits the advertising of cannabis and electronic cigarette products on RTD
assets.
The first revision is needed in order to provide the forum for RTD to entertain proposals for digital
advertising. The second revision formally excludes cannabis as a product allowable for advertising on
RTD properties. Despite not being excluded previously, RTD has not entertained any cannabis
advertising to date.
This recommended action supports the General Manager’s 2019 goals – Task Goal #1 – Fiscal
Sustainability
BACKGROUND
In August of 2015, RTD adopted the current System Advertising Policy. At this time, with the proposed
introduction of digital advertising, the Communications and Government Relations Committee is
recommending updating the advertising policy to reflect these changes in advertising media and
locations. This recommendation maintains the current commercial advertising standards adopted in
2015 and applies them to a wider array of advertising options across RTD’s assets. Further, excluding
the advertising of cannabis on the system maintains RTD’s good standing with regard to federal funding.
DISCUSSION
The recommended change to the RTD System Advertising Policy would maintain uniform, reasonable,
and viewpoint-neutral standards for the display of advertising in and on the vehicles, stations, buildings,
facilities and properties of the Regional Transportation District and its affiliated and subsidiary agencies
(together "RTD") and maintain the property as a limited public forum by excluding advertising of a noncommercial nature.
By accepting paid advertising for display in and on RTD property, the RTD is acting in a proprietary
capacity as a provider of public transportation seeking to maximize advertising revenue to support its
transportation operations.
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In furtherance of the RTD's purpose of maximizing advertising revenue, the RTD in its proprietary
capacity would limit advertisements it will accept for display across the agency’s assets to paid
commercial advertising, certain public service announcements and messages that will help build goodwill
for the RTD among its riders and the public, and governmental partners. The RTD would continue to
retain control over the advertising that it will allow to be displayed in and on the system.
ALTERNATIVES
1. Adopt the change to the System Advertising Policy. This alternative is recommended to reflect
important updates to the policy to reflect current trends and factors that impact advertising policy.
Also, the update allows RTD to add digital advertising to the advertising program and provide a
new revenue stream for the agency. This alternative is the staff recommendation.
2. Retain the existing System Advertising Policy. This alternative is not recommended because it
doesn’t align with the agency’s desire to add digital advertising to its advertising program and
generate additional revenues for the agency.
FINANCIAL IMPACT
RTD is preparing a more robust and financially lucrative system advertising approach. This approach
would combine the On-Vehicle Advertising Program with a Digital Public Information and Advertising
Program into one larger comprehensive program. This more comprehensive advertising program will
enhance the delivery of customer information and optimize advertising revenues through RTD’s assets.
Adoption of the Revised System Advertising Policy will allow this RFP to be published and RTD to assess
the value of proposals from prospective vendors. Without this change, RTD will not be able pursue
enhanced digital advertising and will have to forego the increased revenue that is expected through
digital advertising.

ATTACHMENTS:


REVISED System Advertising Policy December 2019 (PDF)



Revised Advertising Policy - tracked changes

(PDF)

Prepared by:
Adrian Mabry, Manager, Project and Contract (Marketing)
Approved by:

Packet Pg. 8

1.B.3.a

RTD System Advertising Policy

RTD Advertising Program Policy and Objective:
RTD has space on the interior and exterior of RTD’s rolling stock, stations, buildings, facilities,
and properties, as well as on RTD owned electronic communication channels (website, social
media, computer/phone apps, etc.) (collectively “RTD Advertising Space”). It is the policy of
RTD to permit use of RTD Advertising Space, to the extent determined by RTD to support RTD’s
purposes and operations:


for paid advertising (including RTD’s Corporate Partnership Program), to generate
revenue for the construction, operations and maintenance of the District’s facilities and
services (“Commercial Advertising”);



to provide information to the public by or about RTD, including information about RTD
transit services, programs, or products, including co-sponsorships with commercial or
governmental third parties that are intended by RTD to increase ridership or otherwise
support RTD’s mission (“RTD Advertising”); and



to provide public service information about federal, state and local government
programs and activities when requested specifically by federal, state and local entities,
including advertising from non-profit organizations that are partnering with such entities
(“Government Communications”).

Scope of Advertising Policy:
RTD uses RTD Advertising Space for Commercial Advertising, RTD Advertising, or Government
Communications only in those locations made available by RTD for such purposes in RTD’s sole
discretion. (Any naming rights or sponsorship of RTD lines or facilities are governed by separate
policies and programs.)
Non-Designation of Public Forum:
Only Commercial Advertising, RTD Advertising and Government Communications are permitted
on RTD Advertising Space. RTD Advertising Space and this Policy do not provide or
create a public forum. RTD does not accept advertising by others for non-commercial
purposes except for Government Communications. Private, non-profit, or government speech
intended to advocate or oppose political candidates, political issues, religious discourses,
advocacy of social policies, or other issues of public debate (collectively “Issue Promotion”)
will not be accepted. RTD reserves the sole right to determine to determine the size, location,
placement, duration, price and all other terms for any RTD Advertising Space made available.
Government Communications:
RTD may accept paid advertising for Government Communications otherwise permitted under
1
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Revised and Approved by
RTD Board of Directors
December 2019

1.B.3.a

this Policy. Government Communications advertising must clearly, on the face of the
advertising, identify the public entity involved.

The only Commercial Advertising permitted by RTD is Commercial Advertising that, in RTD’s
sole and exclusive discretion, is designed and intended to promote the sale of goods or
services, or events to promote the sale of goods or services, and not Issue Promotion,
regardless of whether the advertiser is a for-profit, non-profit, or government entity.
Commercial Advertising that in RTD’s sole and exclusive discretion is or gives the appearance of
being a pretext for Issue Promotion will not be permitted.
Prohibited Content or Subject Matter:
Advertising is prohibited if in RTD’s sole discretion it depicts, contains, promotes, or includes to
any extent the following products, services, activities, content or subject matter; or uses brand
names, trademarks, slogans or other material that are identifiable with such products, services,
activities, content or subject matter:
1.

Tobacco / Nicotine / Cannabis: Tobacco, nicotine and/or cannabis products;
tobacco/nicotine/cannabis related products; and products that simulate smoking or
other use of such products or are modeled on such products, including but not limited
to cigarettes, cigars, electronic cigarettes and vaping implements, and smokeless
(e.g., chewing) tobacco;

2.

Adult/Mature Rated Films, Television/Electronic Content, or Electronic
Games: Adult films rated “X” or “NC-17”, television or electronic content (e.g., online,
downloadable or app content) rated “MA”, and electronic (video, computer or app)
games rated “A” or “M”; and similar content regardless of platform or type;

3.

Adult Entertainment Facilities: Adult bookstores, adult video stores, nude dance
clubs, and other similar adult entertainment establishments;

4.

Other Adult Services: Adult telephone services, online adult sites, escort services,
and other similar adult services;

5.

Nudity, Sexual, Sadomasochistic and/or Excretory Subject Matter: Sexually
explicit nudity, sexual conduct, sexual excitement, or sadomasochistic abuse (all as
defined in C.R.S. 18-7-501 as amended, modified or supplemented); or excretory
subject matter.

6.

False, Misleading, Defamatory or Invasive Subject Matter: Any material that is
or that the advertiser reasonably should have known is false, fraudulent, misleading,
deceptive, or could reasonably constitute a tort of defamation or invasion of privacy;

7.

Infringing or Otherwise Unlawful Subject Matter: Any material that is an
infringement of copyright, trademark or service mark, or is otherwise unlawful or
illegal;

8.

Illegal Activity or Products: Any activity or product that is illegal under any
federal, state or local law;

9.

Obscene, Profane or Violent Subject Matter: Any obscene or profane language or

2
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Types of Commercial Advertising Permitted:
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10. Disparaging Subject Matter: Subject matter that is intended to be, or reasonably
could be interpreted as being, disparaging, disreputable, or disrespectful to persons,
groups, businesses or organizations, including advertising that portrays individuals or
types of persons, groups, businesses or organizations as inferior, evil or contemptible
(with the exception of rivals to local sports teams);
11. Subject Matter Adverse to RTD: Material that (even if not otherwise prohibited
Issue Advertising) is adverse to the purposes, operations or administration of RTD;
tends to disparage the quality of service provided by the RTD; or tends to disparage
public transportation generally;
12. Unauthorized RTD Graphics, Images, Content and Representations: Subject
matter that contains RTD graphics, logos, images, content or representations without
the express written consent of the RTD;
13. Insulting, Degrading or Offensive Subject Matter: Material directed at a person
or group that is so insulting, degrading or offensive as to be reasonably foreseeable
that it will incite or produce lawless action in the form of retaliation, vandalism or
other breach of public safety, peace and order;
14. Subject Matter Harmful or Disruptive to Transit System: Material that depicts
or advocates conduct in violation of RTD’s Code of Conduct; or that is so
objectionable under contemporary community standards as to be reasonably
foreseeable that it will result in harm to, disruption of or interference with the
transportation system; and
15. Unsafe Transit Behavior: Material that encourages or depicts unsafe behavior with
respect to transit-related activities, such as non-use of normal safety precautions in
awaiting, boarding, riding upon or debarking from transit vehicles.

3
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content; images or descriptions of graphic violence, including dead, mutilated or
disfigured human beings or animals, the act of killing, mutilating or disfiguring human
beings or animals, or intentional infliction of pain or violent action towards or upon a
person or animal; or depiction of weapons or injury-causing devices that appear to be
aimed or pointed at the viewer or observer in a menacing manner;

RTD AdvertisingDVERTISING PolicyOLICY
Revised and Approved by
RTD Board of Directors
September________, 2019August 2015
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] for paid advertising (including RTD’s Corporate Partnership Program) purposes, to
generate revenue for the construction, operations and maintenance of the District’s
facilities and services (“Commercial Advertising”);
RTD Advertising, Corporate Partnership Program and public service messages to
generate revenue for the construction, operations and maintenance of the District’s
facilities and services,
to provide information to the public by or about RTD, including information about RTD
transit services, programs, or products, including co-sponsorships with commercial or
governmental third parties that are intended by RTD to increase ridership or otherwise
support RTD’s missionthe District and which are produced by the District (“RTD
Advertising”); and
to provide public service information to the public about federal, state and local,
government, programs and activities when requested specifically by federal, state and
local entities, including advertising from non-profit organizations that are partnering with
such entitiesother government agencies (Government Communications) in furtherance
of RTD’s efforts to promote the welfare of the citizens of the state of
Colorado(“Government Communications”). and to cooperate with its federal, state
and local partners
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Scope of Advertising Policy:
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Non-Designation of Public Forum:
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purchase advertising space for messages that advance specific government purposes. .
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advertising will not be used for comment on issues of public debate.
Formatted: Font: Tahoma
Formatted: Normal, Tab stops: 0.23", Left

RTD Operations Advertising that promotes RTD transit services, programs or products, including
co- sponsorships with commercial or governmental third parties that would increase ridership or
otherwise support RTD’s mission.
Types of Commercial Advertising Permitted.:
The only Commercial Advertising permitted by RTD is Commercial Advertising RTD will permit
only commercial advertising. Commercial advertising is advertising that, in RTD’s sole and
exclusive discretion, is designed and intended to promote the sale of goods or services, or
events to promoteing the sale of goods or and commercial services, and not Issue Promotion,
regardless of whether the advertiser is a for-profit, non-profit, or government entity.
Commercial Advertising that in RTD’s sole and exclusive discretion is or gives the appearance of
being a pretext for Issue Promotion will not be permitted.

Formatted: Normal, Space Before: 0 pt, After: 6 pt, Tab
stops: 0.23", Left

Formatted: Indent: Left: 0", Right: 0", Space After: 6 pt

Formatted: Indent: Left: 0", Space After: 6 pt, Line
spacing: single

Packet Pg. 13

Notwithstanding the above general rule requiring Commercial Speech, the following
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Prohibited Products, Services or Activities.
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Any advertising that promotes or depictss, contains, promotes, or includes to any extent the
sale, rental, or use of, or participation in, the following products, services, or activities, content
or subject matter; ; or usesthat uses brand names, trademarks, slogans or other material that
are identifiable with such products, services, or activities, content or subject matter:
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a.1. Tobacco / Nicotine / Cannabis: Tobacco, nicotine and/or cCannabis products; ,
tobacco/nicotine/cannabis -related products; , and products that simulate smoking or
other use of such products or are modeled on such the tobacco/cannabis products,
including but not limited to cigarettes, cigars, electronic cigarettes and vaping
implements, and and smokeless (e.g., chewing) tobacco, and electronic cigarettes;
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b.2. Adult/Mature Rated Films, Television/Electronic Content, or
ElectronicVideo Games: Adult films rated “X” or “NC-17”, television or electronic
content (e.g., online, downloadable or app content) rated “MA”, and electronic (video,
computer or app) or video games rated “A” or “M”; and similar content regardless of
platform or type;;

Formatted: Font: Tahoma, Bold
Formatted: Font: Tahoma

Formatted: Font: Tahoma, Bold

c.3. Adult Entertainment Facilities: Adult book stores, adult video stores, nude dance
clubs, and other similar adult entertainment establishments;
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d.4. Other Adult Services: Adult telephone services, adult onlineinternet adult sites, and
escort services, and other similar adult services;
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e.

5.

Nudity, Sexual, Sadomasochistic and/or Excretory Subject Matter:
Advertising depicting nSexually explicit nudity, sexual conduct, or sexual excitement,
or sadomasochistic abuse is not permitted(all as defined in . The terms “sexual
conduct,” and “sexual excitement” have the
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same meanings herein as in C.R.S. 18-7-501 as such law may be amamended,
modified or supplemented); or excretory subject matter.
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f.6. False, or Misleading, Defamatory or Invasive Subject Matter: Any material
that is or that the advertisersponsor reasonably should have known is false, fraudulent,
misleading, deceptive, or cwould reasonably constitute a tort of defamation or
invasion of privacy;
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g.7. CInfringing or opyright, Trademark or Otherwise Unlawful Subject Matter:
Advertising that contains any material that is an infringement of copyright, trademark
or service mark, or is otherwise unlawful or illegal;
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h.8. Illegal Activity or Products: Advertising that promotes aAny activity or product
that is illegal under any federal, state or local law;
Obscene,

9.

i.

Profaneity or and Violent Subject Matterce:: Advertising that contains any
obscene or profane language or content;, or portrays images or descriptions of
graphic violence, including dead, mutilated or disfigured human beings or animals, the
act of killing, mutilating or disfiguring human beings or animals, or intentional
infliction of pain or violent action towards or upon a person or animal;, or that
depiction ofs weapons or injury-causing ddevices that appear to be aimed or pointed
at the viewer or observer in a menacing manner;
Disparaging
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10. DisparagingSubject Matter: Subject matterAdvertising that is intended to be, ( or
reasonably could be interpreted as being, ) disparaging, disreputable, or disrespectful
to persons, groups, businesses or organizations, including advertising that portrays
individuals or types of persons, groups, businesses or organizations asas inferior, evil
or contemptible (with the exception of rivals to local sports teams);
j.

Subject Matter Adverse to RTD:
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k.

Adverse to RTD: Advertising, or any mMaterial contained in it, that (even if not
otherwise prohibited Issue Advertising) is directly adverse to the commercial or
administrative interests purposes, operations or administration of the RTD; , or that
tends to disparage the quality of service provided by the RTD; , or that tends to
disparage public transportation generally;

11.
l.12. Unauthorized RTD Graphics, Images, Content and Representations and
References: Advertising Subject matter that contains RTD graphics, logos, images,
content or representations without the express written consent of the RTD;

Formatted: Font: Tahoma, Bold
Formatted: Font: Tahoma
Formatted: Font: Tahoma, Bold

m.13.
Insulting, Degrading or Offensive Subject Matter: Any mMaterial directed
at a person or group that is so insulting, degrading or offensive as to be reasonably
foreseeable that it will incite or produce lawless action in the form of retaliation,
vandalism or other breach of public safety, peace and order;
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Subject Matter
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n.14.
Harmful or Disruptive to Transit System: Any mMaterial that depicts or
advocates conduct in violation of RTD’s Code of Conduct; or that is so objectionable
under contemporary community standards as to be reasonably foreseeable that it will
result in harm to, disruption of or interference with the transportation system; and
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o.15.
Unsafe Transit Behavior: Any advertisementMaterial that encourages or
depicts unsafe behavior with respect to transit-related activities, such as non-use of
normal safety precautions in awaiting, boarding, riding upon or debarking from transit
vehicles.
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1.C.1

BOARD OF DIRECTORS REPORT
To:

David A. Genova, General Manager and CEO

Date: November 25, 2019

From:

Pauletta Tonilas, Assistant General Manager,
Communications

GM

Date:

November 25, 2019

Board Meeting Date: December 3, 2019

Subject:

Communications Update

ATTACHMENTS:


Communications Update 12.3.2019

(PPTX)

Prepared by:
Pauletta Tonilas, Assistant General Manager, Communications
Approved by:
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Communications Update
December 3, 2019
Pauletta Tonilas
AGM, Communications
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News Stop
Most Viewed Articles in October:
• RTD considers reducing service in response to operator
shortages
• RTD Board discusses proposal to temporarily reduce service
• ‘Reimagine RTD’ launches public engagement today with first
telephone town hall meeting
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News Coverage
• 1019 Media Stories from Oct. 1 – Nov. 22, 2019
• 448 million touches through media reach
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2019 Outreach Highlights
District-wide Outreach
by the numbers

30K
26K
5.4K

Reached through RTD
participation at existing
community events
Participated in seventeen
Telephone Town Hall events
Rail safety video on
“Near-misses”
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2020 Outreach
• 15 District Telephone Town Halls
– Springtime

• Outreach efforts on the horizon
– LiVE and discount programs
– N Line Opening
– Safety and Security
– Community Events/Festivals

• New Rider Education
• RTD/CAC Transit Experiences
• “How-To” RTD video tutorial series
Go where the people are!
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Looking Ahead
• Enhanced Rider Alert System - December
• Report to the Region/Fact Book – January
• Public input and outreach for temporary
service change – January
• Strategic Communications Plan – February
• Reimagine RTD Engagement – ongoing
• CAC monthly meeting and involvement
opportunities – ongoing
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BOARD OF DIRECTORS REPORT
To:

David A. Genova, General Manager and CEO

Date: November 25, 2019

From:

Pauletta Tonilas, Assistant General Manager,
Communications

GM

Date:

November 25, 2019

Board Meeting Date: December 3, 2019

Subject:

CAC Update (Verbal)

Prepared by:
Roger Sherman, CRL Associates, Inc.
Approved by:
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BOARD OF DIRECTORS REPORT
To:

David A. Genova, General Manager and CEO

Date:

From:

Sherry
Officer

GM

Date:

November 25, 2019

Subject:

Local Update - CRL Associates, Inc.

Ellebracht,

Government

Relations

Board Meeting Date:

ATTACHMENTS:


CRL LGR Report 11-22-19 (002) (PDF)

Prepared by:
Sherry Ellebracht, Government Relations Officer
Approved by:
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Date:

November 22, 2019

To:

Sherry Ellebracht, Government Relations Officer

From:

Roger Sherman

Subject:

Local Government Relations Update

Below is our update for December 2019:
1. Governor’s Transportation Summit on Funding – Governor Polis convened 100 or so
transportation professionals, elected officials and industry leaders on November 5 to a
funding discussion and update on various groups exploring transportation funding strategies
through regional and other approaches. Dave Genova and Director Guissinger were
present from RTD. There were two presentations of interest to RTD: (1) a representative
of the Southwest Chief & Front Range Passenger Rail Commission presented information
regarding the Front Range Passenger Rail Feasibility Study and other multimodal options
linking Pueblo, Colorado Springs and Fort Collins to Denver; (2) Catherine Marinelli
presented an update on the Metro Mayors Caucus’s proposed Enhanced MPO (EMPO).
There were some pointed comments related to RTD from legislators present and concerns
expressed about both the Rail Study and EMPO proposal. A follow up summit is likely to
be held in December, but no date has been announced.
2. Metro Mayors Caucus Transportation and Mobility Committee –The Metro Mayors
Caucus Transportation and Mobility Committee met on November 14. Although RTD
wasn’t on the published agenda, there was considerable discussion about how the MMC
could engage with RTD in a constructive manner to provide input into the ongoing
discussions around structure, capacity and service. The next meeting will be on Friday,
December 13. The agenda will include a discussing a process for engaging with RTD in
2020, as well as updates on possible areas of focus for MobilityNEXT and on their
EMPO proposal which the Board heard about from Jacquie Millet in October. There is
concern both within the region and the state as to the possible implications of the EMPO
and we will continue to monitor the discussion.
3. Metro Mayors Caucus Annual Retreat – The Metro Mayors Caucus Annual Retreat is
scheduled for 9-noon on Saturday, January 11, 2020 at the Opera Colorado Opera Center,
located at 4121 S Navajo St, Englewood, CO 80110, We expect transportation/transit to
be one of the primary discussion items on the agenda. It should be noted that the retreat
will be the first meeting of the Caucus since 10 new mayors were elected.
1660 Lincoln Street, Suite 1800, Denver, CO 80264 p. 303.592.5450 f. 303.592.5460 www.crlassociates.com
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4. RTD Citizens Advisory Committee – The CAC held its final meeting of the year on
November 13. Dave Genova and several members of the senior leadership team were
present to update the CAC on several issues. The Committee also received an update
about ongoing outreach regarding the operator shortage and possible temporary service
reduction and participated in a one-hour work session with the Reimagine RTD team.
CAC co-chair Joe Lamers will be present on December 3 to provide the Board with a
short year-end report.
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1.C.4

BOARD OF DIRECTORS REPORT
To:

David A. Genova, General Manager and CEO

Date: November 25, 2019

From:

Pauletta Tonilas, Assistant General Manager,
Communications

GM

Date:

November 22, 2019

Board Meeting Date: December 3, 2019

Subject:

State Update - Brandeberry McKenna

ATTACHMENTS:


Brandebarry McKenna RTD End of Year Update

(PDF)

Prepared by:
Sherry Ellebracht, Government Relations Officer
Approved by:
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1.C.4.a

To:

Regional Transportation District

From: Brandeberry McKenna Public Affairs (BBMK)
Date:

November 22, 2019

Re:

End of Year Update

The 2019 interim legislative season has been very busy and given the increased interest in RTD
operations by legislators BBMK has spent much of our time focused on continuing to educate
legislators on issues of importance to the District as well as providing opportunities for RTD’s
staff and Board members to engage with State elected officials.
BBMK has been participating in transportation funding conversations at the Capitol both with
the Governor’s Office and various legislators interested in looking at potential transportation
funding options. BBMK has also monitored multiple legislative interim committees focusing on
draft proposals which could have an operational impact to RTD.
The following is a summary of our work to date:
•

BBMK monitored and provided detailed reports on the work of the following Interim
Committees: The Transportation Legislation Review Committee (TLRC), SB 239,
Impacts of Emerging Technologies stakeholder group meetings, Sales and Use Tax
Simplification Task Force, Family and Medical Leave (FAMLI) Task Force, and the
Tax Expenditure Evaluation Interim Study Committee. Attached at the end of this
report is a list of the bills approved by Legislative Council on November 15 that came
out of interim committees we monitored on the District’s behalf.

•

BBMK organized a call at the request of Speaker KC Becker to discuss her questions
about sales tax collection data kept at RTD within each specific RTD district. General
Manager Dave Genova, CFO Heather McKillop, Sherry Ellebracht and Director
Guissinger participated in this call. RTD staff is preparing a response to the questions
raised by the Speaker and a follow up meeting has been scheduled to present
information from staff to her in December.

•

At the request of the Transportation Legislative Review Committee, BBMK worked
with Senior Staff to arrange a tour of the 61AV project on September 27th. The tour
highlighted the District’s commitment to include innovation in future transportation
planning. Legislators in attendance included Representatives Matt Gray, Monica Duran,
Meg Froelich and Senators Faith Winter, Dennis Hisey and Kevin Priola. Board
Members in attendance included Board Chair Doug Tisdale, Directors Peggy Catlin,
Lynn Guissinger, Angie Malipede, Vince Buzek and Troy Whitmore. General Manager
Dave Genova, Sherry Ellebracht and Bruce Abel were also present.

•

BBMK attended a meeting with Senator Priola and other transportation stakeholders on
October 7th to discuss potential legislation to increase the gas tax in order to raise
Packet Pg. 30
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•

BBMK at the request of Rep. Shannon Bird (Westminster) worked with RTD Senior
Staff to coordinate a tour of the B Line as part of the Colorado Competitive Council’s
(C3) October 22-23 legislative trip. This trip included Senator Dennis Hisey, Senator
Rob Woodward, Rep. Marc Snyder, Rep. Colin Larson, and Rep. Kerry Tipper as well
as local elected officials along the North Line. Bill Sirois gave an update to the group
on RTD activities in the area. RTD Directors Shelley Cook, Lynn Guissinger, Angie
Malipede were invited guests of the Colorado Competitive Council (C3).

•

BBMK coordinated RTD’s presentation in front of the TLRC for General Manager
Dave Genova and Board Chair Doug Tisdale. Prior to this presentation, BBMK met
with TLRC Chair Rep. Matt Gray to provide an update on the District’s presentation.
RTD Board Directors Shelley Cook, Lynn Guissinger, Kate Williams, Angie Malipede,
Peggy Catlin and Chair Doug Tisdale attended the meeting.

•

BBMK was invited by House Speaker KC Becker to attend a meeting on transportation
funding solutions. The Speaker challenged stakeholders to look for potential funding
solutions which could generate new revenue and options that could garner bi-partisan
support. CDOT Director Shoshana Lew, Chairs of the Transportation committees,
lobbyists for the business community and Cary Kennedy, Senior Advisor for Fiscal
Policy from the Polis Administration along with invited guests General Manager
Genova and Director Guissinger attended the meeting.

•

RTD Government relations Chair Director Guissinger requested that BBMK invite Joint
Budget Committee Members Senator Dominick Moreno, Senator Rachel Zenzinger,
Rep. Chris Hansen and Rep. Kim Ransom to attend the December 17th RTD Board
meeting. JBC members who represent areas within the RTD district boundaries have
been invited to share an overview of the State budget as well as various proposals that
might be introduced during the 2020 legislative session on transportation funding.

•

BBMK has set up a regular monthly scheduled telephone town hall call where we invite
all 100 State legislators to hear from RTD Senior Staff, RTD Board Chair Doug Tisdale
and Government Relations Chair Director Lynn Guissinger. The goal of the town hall
call is to provide a regular forum for legislators to ask questions of RTD and for the
District to share updates on our most recent activities. The first call was held on
November 7 and the following legislators phoned in: Senator Jeff Bridges, Senator
Faith Winter, Rep. Matt Gray and Rep. Brianna Titone. The next call is schedule for
December 12 at 3pm.

•

BBMK continues to coordinate meetings with Board Members and elected officials.
These are courtesy introductory meetings with the goal of enhancing relationships
between Board Members and State elected officials. To date we have met with the

2
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revenue for state transportation infrastructure. This meeting included the Colorado
Contractors’ Association, the Colorado Chamber, the Denver Metro Chamber and other
interested transportation stakeholders.

1.C.4.a

o Director Shontel Lewis with Rep. Leslie Herod, Rep. James Coleman, Senator
Julie Gonzales
o Director Peggy Catlin with Rep. Lisa Cutter, Rep. Colin Larson, Senator Jack
Tate
o Chair Doug Tisdale with Rep. Meg Froelich, Senator Jack Tate
o Director Shelley Cook with Rep. Matt Gray, Senator Faith Winter
o Director Lynn Guissinger with Majority Leader Steve Fenberg, Speaker KC
Becker
o Director Vince Buzek with Rep. Kyle Mullica
o Director Jeff Walker with Majority Leader Alec Garnett
o Director Ken Mihalik currently scheduling
o Director Troy Whitmore currently scheduling
o Director Angie Malpiede currently scheduling
o Director Kate Williams currently scheduling
o Director Claudia Folska currently scheduling
o Director Judy Lubow is considering the request.
o Directors Natalie Menten and Bob Broom declined our assistance as they have
their own relationships with legislators.

Additionally, as we do every year prior to the beginning of the legislative session, BBMK
schedules meetings for General Manager Genova with legislative leadership and transportation
committee members. To date we have scheduled the following meetings:
•
•
•
•
•
•
•

Senate Majority Leader Steve Fenberg (December 10, 10:30am)
Speaker of the House KC Becker (December 16, 1:30pm)
Majority Leader Alec Garnett (December 16, 10:30am)
Senator Faith Winter, Senate Transportation Chair (December 2, 1:00pm)
Rep. Matt Gray, House Transportation Chair (December 2, 1:00pm)
Senator Chris Holbert, Senate Minority Leader (December 13, 9:30am)
Senator Kevin Priola, Senate Transportation Committee (December 2, 10:30am)

We are in the process of scheduling the following additional meetings with Senior staff and
General Manager Genova:
•
•
•
•
•

Governor Jared Polis (request submitted November 5th)
Deputy Chief of Staff Kachina Weaver (will meet with us in December).
Senator Mike Foote, Senate Transportation Committee
Senator Brittany Pettersen, Senate Transportation Committee Vice-Chair (sent suggested
date to Tina).
Senator Dennis Hisey, Senate Transportation Committee
3
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following members and continue to reach out to Board members to inquire of their
interest in meeting with State elected officials:

•
•
•

Rep. Terri Carver, House Transportation Committee
Rep. Steve Humphrey, House Transportation Committee
Rep. Brianna Titone, District Legislator

BBMK has distributed a draft bill to Sherry Ellebracht to share with legal counsel for review on
workplace sexual harassment and penalties by Rep. Lontine. BBMK attended stakeholder
meetings on this legislation and the sponsors will be including feedback from stakeholders in
their next draft which we will share once it is distributed for review.
BBMK anticipates the introduction of legislation on the following issues of interest to the
District:
•
•
•
•
•

FAMLI (Family Medical Leave Legislation)
Regional Transportation Authority Legislation
RTD Data Collection
RTD Oversight
RTD Appointed Board

Drafts of these bills have not been shared at this time but once they are available we will
circulate to Sherry Ellebracht for proper distribution and review.
We believe that our continual engagement with State elected officials, Board members and
Senior Staff this interim will be crucial to our shared success on behalf of the District this
upcoming legislative session. Thank you for your time and trust in working together to advance
RTD’s goals.
Please do not hesitate to contact us with any questions or concerns and please know how much
we appreciate our on-going professional relationship.
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Tax Expenditure Evaluation Interim Study Committee
Tax Expenditure Committee Bill A—Tax Expenditure Bill Requirements
Tax Expenditure Committee Bill B—Long Term Lodging Sales Tax
Tax Expenditure Committee Bill C—Net Operating Loss Deduction
Tax Expenditure Committee Bill D—Legislative Oversight Committee
Tax Expenditure Committee Bill E—Sales Tax Exemption Industrial and Manufacturing Energy
Transportation Legislation Review Committee
Bills passed and will be introduced in the 2020 legislative session:
TLRC Bill A—License Plate Expiration on New Ownership
TLRC Bill B—Transportation P3 Reporting
TLRC Bill C—Driving Instruction for Foster Children
TLRC Bill D—Commercial Vehicle VIN Inspections
TLRC Bill E—Commercial Vehicle Annual Fleet Overweight Permits
Sales and Use Tax Simplification Task Force
Bills passed and will be introduced in the 2020 legislative session:
Sales and Use Tax Simplification Task Force Bill A—Task Force Continuation
Sales and Use Tax Simplification Task Force Bill B—State GIS Database
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1.C.5

BOARD OF DIRECTORS REPORT
To:

David A. Genova, General Manager and CEO

Date: November 25, 2019

From:

Pauletta Tonilas, Assistant General Manager,
Communications

GM

Date:

November 25, 2019

Board Meeting Date: December 3, 2019

Subject:

Federal Update - Squire Patton Boggs

ATTACHMENTS:


Federal Update - Dec 3 2019

(PDF)

Prepared by:
Sherry Ellebracht, Government Relations Officer
Approved by:
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December 3, 2019

Federal Update
for the Board of Directors,
Regional Transportation District
squirepattonboggs.com
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• RTD in 2019.
• RTD’s priorities: How do we capitalize on the current Federal
environment, now and in the next authorization bill?
• 2020 transportation spending: How will delays in spending bills impact
transit funding?
• Infrastructure legislation: Same questions remain: What will it look
like? How do we pay for it?
• Broad infrastructure bill v. reauthorization of surface transportation
programs funded under the FAST Act.
•

Highway Trust Fund’s impending insolvency.

• 2020 election: Upcoming elections will likely delay action on any large
bills. How will a potentially changed Congressional landscape after the
elections impact transportation programs, policies, and funding levels?

squirepattonboggs.com
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• January: RTD announces first-of-its-kind partnership with Uber
• RTD is the first transit agency in the world to partner with Uber for

unified route and ticketing information, enabling metro Denver riders
to purchase RTD tickets in the Uber app.
• April: RTD opens the G Line
• New commuter rail service opens from Denver Union Station to

Arvada and Wheat Ridge.
• May: RTD opens the Southeast Rail Extension
• Extension of Southeast Rail – lines E, F, and R – opens with three new

stations.
• October: RTD launches “Reimagine RTD”
• Ambitious two-year effort to evaluate and forecast the changing
transportation needs of the Denver region.

squirepattonboggs.com
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2019: Year in Review

• Complete the landmark Eagle P3 project:
• New Starts (CIG) Funding: With the opening of the G Line, US DOT released the
final $213.3 million for the Eagle project, part of $1.3 billion in Federal grant and
loan commitments for this project.
• $150 million from FY 2017
• $63.3 million from FY2018

• Expand sustainable transportation options for riders:
• RTD received $2.6 million in low or no-emission bus grant funding from the FTA for
new electric vehicles, charging stations, and infrastructure upgrades.
• Ensure security of riders and protect critical infrastructure assets:
• RTD received $455,000 in transit security grant funding from the Department of
Homeland Security for a canine team.
• PENDING GRANTS:
• RTD applied for $8.5 million in Consolidated Rail Infrastructure and Safety
Improvements (CRISI) funds for permanent rail maintenance facility along N Line.

squirepattonboggs.com

Packet Pg. 39
4

Attachment: Federal Update - Dec 3 2019 (4010 : Federal Update - Squire Patton Boggs)

1.C.5.a

RTD’s 2019 discretionary grant awards
advance key agency priorities

• Due to partisan gridlock over funding for a southern border wall, impeachment
proceedings, and other issues, none of the 12 spending bills for FY 2020 (which began
October 1) has been passed.
• Federal government is operating under its second Continuing Resolution (CR) of the
fiscal year, funding agencies and programs through midnight on December 20.
• This larger partisan environment has affected normally bipartisan transportation:
• Delayed FY 2020 transit formula apportionments: Making grants to 2,000 recipients
is time-consuming work, so FTA generally will not apportion transit formula funds
under any spending bill shorter than five months.
• Partisan surface transportation legislation: In a major break with Committee

tradition, House T & I Chairman DeFazio is drafting his own surface transportation
authorization bill, without his Republican counterparts.
•

Greatest area of disagreement is over measures to address climate change.

squirepattonboggs.com
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What is the current state of play
on transportation issues in Washington?

Top Priority: Return of $29 million in CRP funds on repaid RRIF loan for Denver
Union Station redevelopment project.
• Headwinds:
• Total breakdown of Congressional appropriations process – the most viable
legislative vehicle for our fix is the Transportation/HUD (THUD)
appropriations bill.
• House appropriators, while sympathetic, view this as the Senate’s problem to

fix.
• Tailwinds:
• Bipartisan Congressional delegation – important with a divided Congress.
• Bicameral support of our delegation.
• Senate FY 2020 THUD bill was gutted to serve as vehicle for the latest CR, so

THUD spending bill may be back in play.

squirepattonboggs.com

Packet Pg. 41
6

Attachment: Federal Update - Dec 3 2019 (4010 : Federal Update - Squire Patton Boggs)

1.C.5.a

RTD’s Federal Priorities:
Advancing our agenda in a partisan Washington

1.C.5.a

• June: Led by Rep. Perlmutter, House delegation produces a fully-funded, bipartisan
amendment to refund CRPs on repaid Cohort 3 RRIF loans (includes RTD’s), but
objections to the funding source by House Democrats meant the amendment could not
advance on House FY 2020 THUD bill.
• July: Senators Gardner and Bennet introduce legislation, S. 2213, to refund CRPs on all
repaid Cohort 3 RRIF loans.
• September: APTA’s industry-wide reauthorization principles include RTD’s RRIF CRP
fix.
• October: Senators Gardner and Bennet file S. 2213 as an amendment to the FY 2020
THUD bill; amendment not offered (authorizing on an appropriations bill).
• November:
• SPB pursuing introduction of a House companion bill to S. 2213, in preparation
for House action on surface transportation legislation in CY 2020.
• RTD CEO sends letter to Senators Bennet and Gardner making clear that RRIF CRP

fix is our highest Federal legislative priority.
• December: SPB pursuing inclusion of RRIF CRP fix in final conference version of FY
2020 THUD bill, in line with FY 2019 approach for Cohort 1 loans.
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Recent Progress on RRIF CRP Fix

1.C.5.a

• Expand BRT eligibility to include proven, performance-based approach to reliable

travel times.
• Allow BRT service operating in mixed traffic to be eligible for New Starts

funding.
• Due to sustained opposition from Senate Banking Committee staff, proposal not

included in FAST Act or in APTA’s 2019 reauthorization principles.
• Strategy to overcome opposition and advance this legislative change:
• Build coalition of support among like-minded transit agencies.
• Leverage RTD’s position as a national leader that knows the challenges and
rewards of advancing major capital projects.
• Encourage site visit by Senate Banking Committee staff.
• Tout our own “proof of concept” in US 36 BRT’s improved travel times while
other roads face growing congestion.
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RTD’s Federal Priorities in Next Authorization Bill

1.C.5.a

• Deadline: Congress must pass one or more spending bills before December 20 expiration of the
current short-term Continuing Resolution.
• Aim is to pass omnibus (or multiple mini-buses) to fund all departments and programs of
the Federal government for the remainder of the fiscal year.
• Transit spending levels: House and Senate have each passed their FY 2020 THUD spending
bills, but have not reconciled the two bills.
• Under the CR: Short-term extension of robust FY 2019 levels for transit formula programs
under FAST Act, yet no formula funding apportioned by FTA until full-year bill is in place.
• Under FY 2020 THUD Bills: House and Senate FY 2020 bills both fully fund transit formula

programs at their FY 2020 FAST Act level: $10.15 billion.
• BUILD (TIGER) funding: $1 billion in House and Senate bills, above FY 2019 enacted level

of $900 million.
• New Starts (CIG) funding:
• Trump Administration, Senate, and House all propose funding CIG program at lower
than FY 2019 enacted level of $2.55 billion:
• Administration: $1.50 billion to fund only projects with signed FFGAs.
• House: $2.30 billion.
• Senate: $1.98 billion.
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FY 2020 Appropriations

1.C.5.a

• The FAST Act expires September 30, 2020.
• Neither the House nor the Senate has announced a schedule for moving comprehensive
reauthorization legislation by then.
• Senate EPW Committee: Only committee taking action to date – reported out a bipartisan

highway bill in August.
• Robust authorization levels unsupportable by current revenues.
• Largest hurdle, by far, is how to pay for the programs after the end of the FAST Act, as

spending has outpaced Highway Trust Fund revenues since FY 2008.
• Same politically-difficult revenue options remain, made harder in an election year.
• Earmarks would help build support for a revenue increase.
• House Ways and Means and Senate Finance Committees are responsible for

revenues, not the authorizing committees.
• So there is a little/no connection between what will be included in
transportation authorization bills and what can actually be paid for with current
revenues.
• Stakeholders should prepare for short-term extension(s) of the FAST Act, as was the case
at the end of MAP-21.
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FAST Act Reauthorization

• One area of common ground?
• Democrats have recently revived efforts to move a large infrastructure bill.

• They are vulnerable to attacks from Republicans that they cannot get anything done

during impeachment, while President Trump has repeatedly stated he can work with
Democrats on infrastructure.
• Both sides proposed $1 trillion-plus funding levels with no viable proposals on how to
fund a bill that large.
• Democrats want to show they can govern:
• Envision a large bill, funding projects across many sectors, from transportation to
schools to broadband.
• Rejected Trump’s earlier infrastructure proposal as lacking new revenues, over reliant
on finance tools and P3s, and undermining transit and environmental protections.
• Republicans expect Trump to find the funds:
• In the Senate, no interest, time, or energy to move a broad bill; Senate committees
focused on individual bills to address surface transportation (highways/transit/rail),
water resources, and autonomous vehicles.
• Congressional Republicans have made clear that the President must lead on this
legislation, particularly on how to fund it.
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1.C.5.a

Whatever happened to bipartisan plans for a big
infrastructure package?

•

1.C.5.a

Presidential election:
• Field of Democratic candidates is not clearing.
• Infrastructure not yet meaningfully addressed by any candidate.

•

Senate races in 2020 include Senator Gardner’s reelection:
• First-term Senator is expected to have a tough race.
• His race is one of four in the Senate considered a “toss up” at this time.
• Since his election, Coloradans supported Hillary Clinton over Donald Trump in 2018
by 5 percentage points and Democrats flipped Colorado’s 6th Congressional district
in 2018.
• Senator Gardner is the only member of our delegation serving on a transportation
committee in Congress.
• Impact of Senator Gardner loss could be lessened if Democrats flip the US Senate.
• Republicans will be defending 23 seats in 2020, while Democrats will be defending
just 12.
• Increasingly unlikely to get funding increases needed for FAST Act reauthorization or broad
infrastructure package as elections approach – few Member of Congress want to take a
“tough” vote to raise taxes.
• A FAST Act extension, rather than reauthorization, is more likely.
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2020 Elections:
What might they mean for RTD?

Questions?

Thank you!
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